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King's Cross
sustainability campaign

Challenge

Show the community how KX are a carbon neutral estate 
Make sustainability acheivements fun

Encourage physical interactivity with the hoarding

King’s Cross Projects over the years
 

Case Study
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Full hoarding
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The Great Outdoors, 2020
For the first King’s Cross brand campaign, Argent wanted to encourage local residents to come to the 
neighbourhood and enjoy its public spaces as lockdown lifted. Working with the marketing and estate 
teams, we created the campaign name and concept, centred around reframing King’s Cross as a giant 
playground for families and residents. We expanded the visual identity to include bold illustrations, a 
vibrant colour palette and playful copy that injected joy into pandemic precautions.
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